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Agenda

ÔWelcome & Why This Matters (5 min)

ÔAshton Applewhite TED Talk and reflections (15 min)

ÔPresentation: Reframing in VT (15 min)

ÔSmall group exercise (10 min)

ÔLarge group discussion (10 min)

ÔClosing & Next Steps (5 min)



Vermontõs Changing Demographics

Ô 24.2% or 1 in 4 Vermonters are 60 years or older; this is expected to increase to 1 
in 3 by 2030. 

Ô Vermont is the 2 nd oldest state by median age and may be 1 st by 2030.

Ô Average life expectancy (78.7 years) has increased 30 years in the past century. 
Those 30 years have expanded middle age. (ò70 is the new 40.ó)

Ô Older Vermonters contribute significantly to the economy: 

Ô Adults ages 55+ = 27% of Vermontõs workforce. 

Ô People in their 50s and 60s start businesses at twice the rate of those in their 20s. 

Ô Americans over 50 contribute nearly 70% of all charitable donations from individuals.

Ô Older adults with positive views about aging live 7.5 years longer than those with 
negative views.



Ashton Applewhiteõs TED Talk 

on Ageism

https://www.youtube.com/watch?v=WfjzkO6_DEI

For more, read Applewhiteõs book: 

This Chair Rocks: A Manifesto Against Ageism

https://thischairrocks.com/

Questions/Thoughts?

https://www.youtube.com/watch?v=WfjzkO6_DEI
https://thischairrocks.com/


Language     Understanding     Policy

The FrameWorks Institute recommends we focus on 

the following strategic communications priorities:

ÔRedefine aging itself.

ÔHighlight the influence of social context and policy 

on aging.

ÔElevate ageism and how it can be addressed 

through policy solutions.

ÔCreate a sense of shared purpose and potential for 

improvement.



Themes [frames] that help 

communicate those priorities:

ÔValue of Ingenuity

ÔMetaphor of òbuilding momentumó

ÔValue of Justice

ÔBuilding understanding of ageism: define it, 

give an example, explain its roots in implicit bias



Tell the story in a well -framed narrative 

that answers the big social questions:

ÔWhy does this matter? [values]

ÔWhatõs this about? How does this problem work? 

[metaphors, examples, explanations]

ÔWhat can we do about it? [principles, efficacy, 

innovative solutions]



How we describe people and the words 

we use can reinforce or counter ageism.

Elderly, Senior, Senior Citizen, Older Adult, Older Vermonter, Mature 

Aged; òTheó anythingor Experienced Adults/Workers

They/Them (older as òotheró)We/Us/All of Us (inclusive)

òSilver Tsunamió Changing Demographics

Deterioration/decline/loss Accumulation of skills,

knowledge and experience

Getting old, òbattlingó agingBuilding momentum



Exampleé

òThe aging of Vermont is the biggest problem the state 

faces today and it will be for the next decade and 

beyond. It will be hard enough to deal with the impacts 

of that change ñ on employers looking for workers, 

homeowners trying to sell their houses, on health care, 

assisted living facilities, voting patterns, and more ñ and 

even harder to try to reverse or limit the aging of 

Vermont.ó

--Economist Art Wolff, òVermont Aging Faster Than Rest of U.S,ó Burlington Free Press, 7/21/16



éReframed

òéRather than feeling discouraged by the demographic shift, I have 

great hope for our future. I believe that Vermonters, young and old, 

are creative problem solvers and will embrace the positive attributes of 

Vermontõs new demographics, while tackling any challenges this may 

bring with enthusiasm, skill and collaborative spirit. The real story, 

beyond the numbers of births, deaths and taxes, is about creating the 

kind of Vermont where we all, regardless of age, feel welcomed, 

valued, supported, and able to thrive . I have no doubt that Vermonters 

can build this kind of world, and I look forward to doing it together.ó

--Angela Smith -Dieng, Letter to the Editor, Burlington Free Press, 7/5/17



Steps weõre taking at SASH 

& Cathedral Square

Ô Educational presentation at CSC all -staff meetings

Ô Tips in monthly staff e -newsletters

}Did you know that older adults with negative views about aging 

live 7.5 fewer years than those who hold positive views? Are YOU 

helping to change this narrative? Learn more . [link]

Ô Style Guide for SASH and CSC to ensure consistent language across 

programs and materials

Ô Calling folks out! (in a nice way)

Ô Installing positive -image messaging at Cathedral Square properties








